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دارة المعرفة  التسويق الالكتروني لخدمات المعمومات بالمكتبات الجامعية وا 
 دراسة تطبيقية لمكتبة جامعة الممك عبد العزيز الإفادة :الواقع  ومدى : 

 إعداد                                                             
 دكتورة عزة فاروق جوهري

 أستاذ مساعد  قسم عموم المعمومات                                                     
 جامعة بني سويف                                                      

 :ممخص ال
 بياياا   ي،اادأ  اات افةعاا ر عاااا  س،اا ت افموااةايديو    ادىاا    نج حاا ت أم مبة،اا    مااو أو انطلاقاا         
 اات افاماا و  افمباا و  احةي جاا ةيه   إشاا،  ،ماادج ج ي،ياا   قااد ة افمنةجاا ت افعامياا   افمعا م ةياا  عاااا  إقناا عيه

 ىايا    قص    ت ىيه افعماي  ويؤث  واا،  عااا مواة ج جا دة اف دما  أمو ا     افةب فير    ،أقنافمن و،يو 
شااي     ماا   دماا  ،ةااام افمبة،اا  اف أداءموااة ج افثق  اا  افةواا يقي  فاادج افقاا  ميو عاااا  إفاااافقصاا   م جعااو 

مااا ىيه افةواا يل ارفبة  ناات  اات  اادم ت افمعا ماا ت  باايا إدا ة افمع  اا   اات مؤوواا ت عاادة  اات افعديااد مااو 
د ن افع فه   إر أو ثم  نقصً  مع  يً   ات افمنمما ت افع ،يا    صا  افقطا   اف ادمت منيا    حياث ة اجييا  

افواؤان ماا ىيه افحديثا     ماو ىنا  ةةجواد مشابا  افد اوا   ات افعديد مو افةحدي ت افةت ةعيل ةط،يل ىايه اف
 الآةت :

 ؟ همادج ةا ا     ما  ،مبة،ا  ج معا  افماام ع،اد افعاياا م  ىت ط ل افةوا يل الفبة  نات ف ادم ت افمعا ما ت
 ، فمبة، مدج ال  دة منيم   ت  دم ت افمعا م ت م     ؟ مدج  ةط،يل م،دأ إدا ة افمع   م    

 

 دار افد او  ةوعا اف، حث  فلإج ،  عو افةو ؤرت الآةي  انطلاق  مو أى

 م   اق  اف دم ت افةو يقي  الفبة  ني  ،مبة،  ج مع  افمام ع،د افعايا؟ 
 م  مدج ال  دة مو  دم ت افةو يل الفبة  نت  ت  دم ت مبة،  ج مع  افمام ع،د افعايا؟ 
  ارفبة  نت ،مبة،  ج مع  افمام ع،د افعايا؟م  نق ط افق ة  نق ط افضعر  ت مم  و  عماي  افةو يل 
  م  أىمي  إدا ة افمع    ، فمبة، ت افج معي   م  ىت مد لاةي  ؟ 
 م  ط،يع   اف ض  اف اىو  مدج ة    مم  و ت ةط،يل إدا ة افمع     ت مبة،  ج مع  افمام ع،د افعايا ؟ 
  افمع  ااا   ااات مبة،ااا  ج معااا  افماااام ع،اااد ىااان ماااو علاقااا  ،ااايو افةوااا يل ارفبة  نااات  مم  وااا ت ةط،يااال إدا ة

 افعايا ؟
 اعةمدت افد او  عاا افمنيج اف صات افةحايات موةعين  ،أوا ب د او  افح ف   

 مو أجن اف ص ن إفا نة  ج محددة ةه إعداد اوة، نةيو ةه ة ايعيما  عااا مجةما  افد اوا  افايم ةشابن ماو 
 دة ، فج مع  فقي س مدج مع  ةيه ، دما  افةوا يل ما 011ط ف، ت افد او ت افعاي  ،أ ي عين  عش ا ي  مو 
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وؤان ، روة،ي و افم جاو فياو    با و ارواة،ي و  01ارفبة  نت ، فمبة،   مدج ال  دة منو مو  لان ط ح 
وااؤار  ا  عاااا ب  اا  افم مااا ت ، فمبة،اا  افم باياا  شااط  افط ف،اا ت  اف،اا ف  عااددىو  01افثاا نت مب نًاا  مااو 

 اف ض  اف اىو  ت ةط،يل ماي ه إدا ة افمع     آفي ةو  ( م ما  فا ق ر عاا 10)
  أوا ت افنة  ج عو  
ة ا   ةوع  مم ى  فةط،يل مايا ه إدا ة افمع  ا  ، فمبة،ا   ،ا أم نواب م ةاعا  ماو افمجةما   ة ا حات ما   -

% فياايه افع اماان  باا و  اات مقاادمةي  ة اجااد فجاا و ةط  ياا  دا ماا   عقااد ارجةم عاا ت 1024%   1,28،اايو 
 افةش   ي    ة ا   صاح ت ةا عاي  فامبة،  عاا ش،ب  ارنة نت

% وا،ل 61% ،ة ا   ةوا يل إفبة  نات ،مبة،ا  افج معا   أو نوا،  81ث،ت  عت مجةم  افد او   ،نو،   -
% مااو 8126فياا  افةا عاان ماا  ىاايه افصاااح  ارفبة  نياا    اادم ةي   أو  ج دىاا  يواا  اف اادم ت ،اا أم نواا،  

 % مو ناس افا   1826مو افة دد عاا اف دم ت ،نو،   افا   افمةا عا   ااد
ة ا    مو  عشا   دما  موا ق  إفبة  نيا   ةا عاات معيا  عينا  افد اوا    با و  ات مقادمةي  افةا عان ما   -

 % مو عين   افد او   61ق اعد اف،ي ن ت  ،نو،  
 معا  افماام ع،اد افعاياا إنشا ء  حادة إدا يا  مة صصا  لدا ة افمع  ا   ات مبة،ا  جأىه افة صي ت ب و مو 

 شط  افط ف، ت  افمبة،  افم باي  فةب من افعمن ،ينيم 

اواااةثم   ج ناااب افةوااا يل الفبة  نااات  ااات جااايب   ااا ت افمواااةايديو  ،  صااا  سيااا  افمةاااا عايو مااا  ضااا   ة  -
 افمبة،   مص د ى 

 ت  ةنوايل افجيا د افة صي  ،إنش ء  حدة لدا ة افمع  ا   أ ا ج فاةوا يل ، فمبة،ا ت فاةبالا انواي ب افمعا ما -
 ة شيد النا ق ت  ات ضا ء ةا ا   عن صا  ا داء فا حادةيو ،،ي ا  افعمان د و ة ا  ىما  ب حادات مواةقا   ات 

 افييبن افةنميمت 
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Electronic marketing of information services in university 
libraries and knowledge management 

Reality and extent of benefit: an applied study of the library 
of King Abdul Aziz University 

Summary : 
        Based on the success of any library, it begins to identify the wishes of 

the beneficiaries and their leaders, and how to convince them of the 
attractiveness and ability of scientific and informational products to satisfy 
their needs in the right time and place at the lowest cost. Any shortcomings 
in this process will negatively impact the quality of service. To the level of 
marketing culture among the service providers in that library. With the 
prevalence of the concepts of electronic marketing in information services 
and knowledge management in several institutions in many countries of the 
world, there is a lack of knowledge in Arab organizations, especially the 
service sector, where they face many of the challenges that impede the 

application of these modern concepts, In the following question: 
What are the methods of e-marketing for information services in the library 
of King Abdul Aziz University and availability? How well is the knowledge 
management principle implemented? And how useful they are in the 

Library's information services 
Based on the objectives of the study, the researcher seeks to answer the 

following questions 
- What is the reality of e-marketing services in the library of King Abdul 

Aziz University؟ 
-What is the benefit of e-marketing services in KAUST library services 

-What strengths and weaknesses in the practice of electronic marketing in 
the library of King Abdul Aziz University؟ 

-What is the importance of knowledge management in university libraries 
and what are their inputs؟ 
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-What is the nature of the current situation and the availability of knowledge 
management practices in the library of King Abdul Aziz University؟ 

-Is there a relationship between e-marketing and knowledge management 
application practices in KAUST library؟ 

    The study was based on the descriptive analytical method using the 
method of case study 
        In order to arrive at specific results, two questionnaires were 
distributed to the study society, which consisted of postgraduate students 
taking a random sample of 100 individuals in the university to measure their 
knowledge of the electronic marketing service in the library and how to 
benefit from it by asking 18 questions in their questionnaire. Of the 16 
questions distributed to all female employees in the Central Library, 41 were 
female employees to identify the current situation in the application of the 
concept of knowledge management and its mechanisms  

The results resulted in 
-The availability of nine aspects of the application of the concept of 
knowledge management in the library and the opinion of high rates of 
society ranged between 82.9% and 41.5% of these factors was the 
forefront of the presence of permanent evolutionary committees and the 
holding of consultative meetings and the availability of interactive pages of 
the library on the Internet 
-The awareness of the society of the study was confirmed by 90% of the 
availability of electronic marketing in the university library and that 76% had 
previously interacted with this website and its services and that its presence 
facilitated the services of 94.7% of the interactive category and increased 
the frequency of services by 69.7% Category 

- -The availability of 15 services marketed electronically interacted with the 
sample of the study, was in the forefront of interaction with the databases 
and 76% of the sample study  
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-One of the most important recommendations was the establishment of a 
specialized administrative unit for knowledge management in the library of 
King Abdul Aziz University and the Central Library for the integration of 
work between them 
-The necessity of investing the electronic marketing aspect in attracting the 
categories of beneficiaries, especially those who are not interacting with the 
library and its sources 
-Recommending the establishment of a Knowledge Management Unit and a 
Library Marketing Unit to ensure the flow of information, coordination of 
efforts and rationalization of expenditures in the light of the availability of 
performance elements for the two modules in the working environment 

without being available as separate units in the organizational structure  


